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Andrea Volpini
- Built my first website in 1996 with 
my school buddy David
- Created my first start-up while still in 
high school
- Ended-up installing the Mobile TV in 
Pakistan and starting a company in 
Egypt
- In love with  Austrian Culture!
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LET’S BEGIN WITH...
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HOW GOOGLE SEES THEM?

Is this it?!?

Sourced from Google
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WHERE DO THEY MAKE AN 
IMPACT TODAY?

Sourced from Google
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Problem
Relevancy on commercial Search Engine is low. 

The wealth of content offering is only partially accessible/
perceived from the outside world

Internal Search is also affected by a limited content 
structure and poor metadata (limited drill-down facilities) 

Multilingual content enhancement is key: 
“all language are created equal” but...not all content is 

available in all languages

Multi-channel delivery requires a fine grained 
content model to ensure every bit reaches its audience with 

a seamless UX
Monday, June 17, 13



Solution

a Platform-as-a-Service running Apache Stanbol, 
Apache Marmotta and Apache Solr combined with 

premium datasets designed to: 

Enrich textual 
contents.

Index them 
using custom 
vocabularies. 

Help users 
find them 

using Semantic 
Search and 
Schema.org.

Link them to 
the Linked 

(Open) Data 
Cloud.

REDLINK
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Linked Media Framework

‣Linked Data Publishing
‣Metadata Storage

‣Content Enhancement 
‣Entity interlinking

‣Full Text Indexing
‣ Faceted Search

‣Administration/Configuration
‣Workflows

‣Data Management (SKOSjs)
‣Search User Interface

Architecture
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LET’S HAVE A LOOK AT ONE 
PDF DOCUMENT (REDLINKED)
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search engine land // seo ranking table

increase
CTR on Google Organic Search

decrease

“car insurance” Google.nl
eduard blacquière // orange valley

SEO Ranking Factors 
(they all work together)

%7-
CTR/Costs on Google AdWords 

Google Rich Snippets

%8+2
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Market Validation

web pages containing
some metadata

source: analysis of the Bing Crawl (US crawl, Jan 2012) 

31% 5X 
Increase rate of webpages
with embedded metadata 

between Oct 2010 and Jan 2012
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LET’S MOVE TO...

AND THEIR OPEN DATA 
INITIATIVE
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“For clients seeking competitive advantage through 
direct interactions with customers, 
partners and suppliers, open data is the 
solution [...] more commercial organizations are 
using open data to get closer to 
customers, share costs with partners 
and generate revenue by monetizing 
information assets.”
 

David Newman
Research VP Gartner
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Raw Data 

Enel Data Cloud      

APIs   

Apps 

ENEL OPEN DATA INITIATIVE
More effective workflows 
inside the organization, lower 
costs for new application 
development and increased 
added value from bridging 
different data silos (and 
departments)

CORPORATE

+ SPEED

+ INTELLIGENCE

+ INTEGRATION

- COSTS

Higher accessibility and 
increased visibility of the 
various stakeholdes
 

COMMUNITY

+ SOCIAL

+ ACCOUNTABILITY

+ TRANSPARENCY

- RISKS Enel 
Data
Cloud 

External
Data

Sources
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A USE CASE: 
PROMOTING THE RETAIL

license: Creative Commons Attribution 3.0 (CC-BY_3.0)

data.enel.com
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DATA MARKETING [2/2]
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•Great engagement from the Open Street Map Community (1st company in Italy 
contributing to OSM - good visibility also on Social Networks)
•The community is helping tracking down wrong coordinates of the indirect retail 
chain 
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Grazie!

June 2013

share your comments
via mail: info@redlink.co

REDLINK
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